Customer Success Story

Altera Video Demonstration

Situation Analysis

Altera Corporation is the pioneer of programmable logic
solutions, enabling system and semiconductor companies
to rapidly and cost effectively innovate, differentiate, and win
in their markets. Altera offers FPGAs, CPLDs, and struc-
tured ASICs in combination with software tools, intellectual
property, and customer support to provide high-value pro-
grammable solutions to approximately 14,000 customers
worldwide. Over the past several years, Altera has built an
extensive educational library of audio webcasts on their
web site covering complex technical topics to support

their clients and prospective customers. In 2007, Altera
produced and delivered 14 on-demand audio programs via
the AccelaCast platform.

Altera has consistently been on the forefront of innovation,
so naturally they began to think about producing an online
video program knowing that it would
help continue their history of innova-
tion and help them break through the
clutter of a competitive and crowded
marketplace. Based on the positive experience they already
had with Accela Communications, they chose to work with us
to deliver a 4-minute video program utilizing the AccelaCast
inBanner production, delivery and reporting

platform. The program was geared toward a very specific
customer base of engineers and was titled, “Plug and Play
Signal Integrity for High Performance FPGAs with
Transceivers.”

The reporting tools that Accela provides allowed
Altera to easily measure viewers and registrations on a
real-time basis to track the success of their program.
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Program Goals & Parameters

Altera’s first full-fledged video program was a test of the
medium, so they did some research by viewing as many rel-
evant programs as they could and by talking to customers,
media suppliers and peer companies to solicit input. Based
on this feedback, they came to the conclusion that they
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wanted to produce a very technical-oriented video featuring
an engineer in a lab setting of no more than 5 minutes in
length. In addition, they put some thought into what kind of
content would translate well in a visual medium and came

up with the idea to show a how-to, laboratory based demon-
stration of a differentiating technology called “Plug and Play
Signal Integrity.” The “Plug and Play” topic and how-to format
would lend credibility and engage viewers.

One of the benefits of delivering video programs through the
AccelaCast platform is the ability to embed the program in
multiple locations and extend ROI. This flexibility enabled
Altera to leverage the video production in multiple venues —
in multiple pages on their web site, in email newsletters,
email promotions, and in banner ads on publisher web sites
such as EDN.com.

Measurement & Tracking

For Altera, it was very important to be able to measure the
results through the AccelaCast reporting platform. Before
the program was launched, Altera defined two success
metrics: number of views and number of registrations for
more information after the program was completed. Metrics
such as registration capture, total unique and repeat viewers,
and average viewing length were tracked. A classification
filter within AccelaWorks, the back-end web response
management system, allowed Altera to measure the number
of registrants by country in order to assess the audience
demographics and distribute registrant profiles appropriately
for follow-up. The reporting tools that Accela provides
allowed Altera to easily measure viewers and registrations
on a real-time basis to track the success of their program.



Results
Key Statistics

» Total unique viewers = 6,514
» Total views including repeats = 6,529

« Total voluntary information requests = 345 or 5.5% of all viewers

« Total view time = 296 hours

» Average view time for registered viewers was 4:04 or 95% of the program

» Average view time for all viewers was 2:43 or 63% of the program

» Average click through rate (CTR) for the inBanner program = 2.02%

Client Feedback

“Obur first video project with
Accela Communications really
exceeded our expectations —
with nearly 300 hours of viewing
time, the viewer response and
engagement metrics are above
and beyond what we hoped for.
We’ve also had 345 voluntary
information requests thus far,
which is an indication of how
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Furthermore, the AccelaCast
technology enabled us to distrib-
ute the program in multiple
venues, such as our web site,

in email promotions and on
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Client Feedback

“The production process for this program went very smoothly. We
provided our video content to Accela Communications and they took
care of building the program with all of the integration details, in a
very professional and responsive manner. It's obvious that they take
pride in their work and the delivery platform they have built is the
best in the industry. The investment in our first major video project
has been well worth it, and we're already planning more programs
with Accela Communications.”

Andrea Palomo
Senior Online Marketing Specialist
Altera
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To learn more about how to create and measure
your own online video program, please contact:

Clare O’Brien

Vice President of Sales

Accela Communications, Inc.
clare_obrien@accelacommunications.com
(508) 303 - 9709
www.accelacommunications.com
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